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1) Part- A for 10 marks, ii) Part - B for 50 marks.

Part-A is a compulsory question which consists of ten sub-questions from all units
carrying equal marks.

Part-B consists of ten questions (numbered from 2 to 11) carrying 10 marks each.

.. Each of these questions is from. each umt and.may contain sub-questions. For.each .

.“questions from éach unit and the student should answer either of the two questions.

kL] c;

question there will ‘be an “either” “or” choice, whrch ‘means  that: there will be tw &

PART - A
(10 Marks)
''''' l.a)  Define marketing analytics. A A A 1
by “What is marketmg space? v S0 I
........ o). Whatis customer value? -~/ LS
d)  Explain product line extension. - - - ' [1]
e)  What is concentrated marketing? [1]
f)  Define motivational research. [1]
g)  What is Zero level channel? [1]
h)  Define reach, frequency and impact. [1]
""" 1) Give examples of product line pricing: ST A ST A 1]
j). .___What is the sklmmmg strategy” Pk Y R N R Y [
PART -B
(50 Marks)
2. ... What is marketing concept? Explain how the adopt;on of marketmg concept helps.the
tomer orgdmzatmn and the socwt,y YA [10
........ $FOA X ¥/ OR -
3. What is the role of management information system in an orgamzatlon“? Explam how
marketing intelligence system operates in an enterprise. [10]
4.a)  Briefly discuss the various factors that influence consumer buyer behaviour.
AAAAA b) Explam the terms product m1x w1dth length and depth w1th examples _ _[§_+5 ]
......... 5. B
product life cycle [10]
6.a) How are the following brands positioned in the market?
1) Flipkart i1) Mountain Dew
How do you segment the market for the followmg products / serV1ces‘?

1) Hosp1tal 11) Credit Lard 111) Magdzme S A Y S5 A




"":"'B‘neﬂy dlscuss the various bases used for segmentatlon i £ Y S Y e
Discuss the various factors used for evaluation of segments before selection of the
target segment. [5+5]

Discuss the various factors that influence the selection of distribution channels.

...... ..._,_What is channel conﬂlct‘7 How do marketers manage channel conﬂlct‘? N ool o
Lo [} L /OR v
.......... J ...ll'-'-Bneﬂy explam the components of a communication process. . /%
Discuss the various consumer promotional tools used by marketers. [5+5]

10. Discuss the importance of Customer Relationship Management (CRM) and the various

levels of relationship strategies used by organizations. [10]
OR

: -"'Brleﬂy dlscuss the varlous cost based prlcmg strategles used by marketers




